F

[N

‘Iv - \ .4“'»_A ."WM / e t '
' Y e 1T F A
| [t ‘»e‘;ﬁ’.is'%‘.‘g%-" Ledaatdlid) 1
it e - ; )
g [ S R T R | ]‘i
3 A new statlon bullt by Citios Sarvica Olt Co, fn Datroll. : 1‘
: [,Ub pre O Mt oo ane e 453 by
| AT AR
i
| VVashable
1 N ;
! i3
f r L
' |And Won't Fade |
:
{1An ont Fade
: _ .
i by geo. p. mac kalght
i
: Dlixs‘i?l‘l?um} col]or'!chemea ing mafkel was the reason,
{ o identily business es-  aloug with the errvneous idea
% tablishnents, us well as prod-  that oil marketing was inher-
{; ucts, have a 'xccoguized value ently o dirty job.
¢ as nids to retail marketing, Ten This is no implication that
H stores, dime stores and restau- a studious imitation of chain |

rants {outstunding successes in

store methods would have made

retailing for the past decade) any sct of service stations suc- ;
have used standardized store cessful. Not all chain  store ‘
fronts to good advantage. They policies have proven good. ! -
were not adopted for economy  Moreover, oil murketers lmve: .
alox:e. although there is o unit had some singular problemy of :
saving possible in huying their very own. But it is inter- !
standardized commodities, esting currently to watch a few
. Oil marketers in the mean- of the leaders in petroleum ;
time have been content to iden. marketing put over their uni- ;
1ily the units in their chains of form station designs and uni- | -
sexvice stations with a certain  form color schemaes. [
| ur’ufor{mly in pump globes and Now that they are at it, the | -
with signs ever service station  oil companies are doing m'l ex- i
doors—the buildings being ul- ceptionally fine job of stond- |
most any color and shape. A - ardization. And the job ought £
r.apully growing industry strug-  te he good, for the oil com- ;
! gling to sexve a rapidly grow- panies have a Iot more to work |
| Stewistow-secs, v -
{ 3
|

Not ona of those Littls restauronts, It's an Ohle Oil Co. service slatlon in Colura-

bus, O., erected under the L. W, Ray patents owned by the Wﬂ“
N ©  of Ecting Houses with headquarters at Wichitra, Xan,

5 Manulacturers of foods, cos-
metics, drug sundries and sim-

b ilar products have probably

spent more money improving
the eye-appeal of their pack.
ages in the last two or three
years than ever belore,

The subject is of such impox-
tance that bhusiness papers
everywhere are emphasizing
the value of this new eye-
appeal. A recent example of
this was the cover illustration
ou February’s Nation’s Busi-
ness. Tt showed two executives

tions already built. Current
progress is more deliberate and
Ketter organized. Moreover,
competition is keen and selling
ideas ure valuable.

The Standard 0il Co., of
Ohio, the Cities Service 0il
Co., and the Ohio 0il Co., are
typical of big marketing or-
ganizutions that arc tearing
down old stations and replace
ing them with more attractive
and more efficient oncs. These
companies, in a sense, are xe-
designing the package in which
their merchandise reaches the

ingpecting recently submitted

“a pockaging ideas for a product
] that had heen sold in the same

container for many yeurs.
Now the time hus come when

¢]

oil compunies may give thought

consumer,

An installation in Cleveland,
0., by Standard O} Co., was
perhaps the first tile station
crected, but Citics Service was

to the matter of eye-upy
The replacement age has come
in the service station field, Few
new stutiona ure springing aup
an new lacations, Most of them
ure replacement stutions, There
is no rush to build or huy ste-

g tie first panies to
recagnize. the value of artistry
in station building. They huve
used poreeluin enumel ehingles
as standard rool equipment for
seversl yeurs, Now Cities Ser-

with thase the i shite s, dad v a s

a lot more to gain. In omest ostadion oo

cares the chain stores hind only. of page 1 ds really 1an an
one nurrow end of a astare white, The others have cluho-
building to work with. Oil  rate ealor designs. By the way,
compuanics have prominent it all the stations shown here are
tle buildings in the middle of  built of the same material—
spacious lots, . porecluin enmmel tile.

Chitin store customers ure A cusual ohwerver, secing one
usually on foot, with tima und  of these new maodels, might
opportunity to lock around. think the companies were
Servive station customers are  speading u lot of money to the
moving {wst, often in a streum  end that their stutions might
of traflic, with their eyes glued . all Jook alike. Bat that hap.
to the rond. [t takes a real eye  pens not to he the cuve. They
appeul to sttract the attention  probably would not revert to
of wman driving u cax, in time  brick il all the stations had to
to get him off the road and  he different. The new material
into the station, even if he ia i3 cheaper than conventional
already conscious of needing forms of permanent construe- -
zasoline. tion,

The picturcs accompunying  In usense, the service stution
this article illustrate but feebly * is the package in which oil
what three big oil corupanics products are sold. At leust the |,
are doing to identily their out-” embellishment of retuil outlets
lets. Pictures have to he  generally is going hand-in.
printed in bluck and white,” hand with the modern trend in
which leaves plenty’ to the beauatification of packages.
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K statlon of the Standard OJ Co. of Ohlo is Clevslound.
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in a different design for exte- would be a2 satisfuctory build-
rior wall surfacea as well, ing material and at the same
The idea for a change from: time answer other require.
brick for exteriors to porcelain’ ments of the marketing depart-
enamel occurred to Standard’s: ment, they set about to have
marketiog officials aflier a cer- it2 exterior walls and roof doue
tuin Cleveland station was well  in this kind of tile. The ilua-
on is way to completion. It tration on page 2 shows the
was heing coustructed on an  result.
old site. The officials wanted  Atthe timeé porcelain enamel
to identify the stution with the ; was_selected, this stution was
company’s red, white and blue * ready for a hrick exterior, but
color scheme, they  wanted by using enamel tile, it is said
clennliness and they wanted that shout 40 per cent was
sdequate light diffusion. Ae . saved in the cost of construe-
about this time, the Interna.  ton. That was two years ago,
tional Tunnel between Detroit, Today the company is using
Mich.,, and Windsor, Ontarip, this same materiol in many of
was under construction. Its iUs new atations and Ohio Oil
walls were heing lined with and Cities Service are doing

viee is using the same material

porceluin enamel on metal tile. the same thing,

Standaxd’s engineers. investi- i Several years ago the Cities
gated the effect in the tunnel . Service organization designed
to see if the same material an unique roof to help identify
might he used in station con- iti stations, Since that time
struction,  Convinced -that it it has heen using combinations
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Light aud vis(bility for service men was paramount fa the plons
of ihis ladependent marketsr,
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o plaek wed whits enamed
shingles; green, hlack aud
white shingles; and, in nuny
instances, bluck wnd  white
enamel tile for exterior wally,

pictured un page 1 i a new
oue in Detroit. The familine
cheeher-board effect is in black
and white and the rest of the
xool is in green. The walls are
white with black trim around
the hase.

The hest test of the Cities
Service iden is to drive pust
one of the stations at night,
when the floodlights are on.
Company officiuls have sutisfied
themsclves that this means of
identifying their stations and
attracting attention is a profit-
uble investment.

Last smmmer the Ohio Qil
Co. hegan huilding unusual sta-
tions, The photograph on page
3 is of one built in Bexley, a
residential suburh of Colum-
bus, 0. It iz entirely porcelain
cnamel  inside and  outside,
from the floor level to the tip
of its red tower. Even the large
doors of the lubritorium,
shown at the right of the pho-
tograph, are of the same ma-
terial.

Octagonal Design

The main section of this sta-
tion i3 octagonal. The outer
walls reach to a canopy which
extends around the entire oe-
tagon. Just under the canopy
{showing from each fuce of the
octagon) i3 n large concave
white enamel reflcctor with

| “Ohic Gas and Oil—The Ohio

The Cities Serviee station

il Co da ved parectam vu-
ameled  letters,  This  shows
against the white haekgroand
distinetly during the day and
is effectively lighted at night

Shaded Red Tower

White braces support the ens
tire canopy and the tower hes
gins just above it. The tower
itsell i3 composed of steps fine
ished in seven shades of red,
cunging from s deep maroon to
carmines and pinks. It extends
upwarde for 15 feet and tapers
inte a cupola resembling the
hencon atap u lighthouse, .

The brief descriptions of the
three installationa by Stundard,
Ohie 01l and Cities Service are
mierely examples of what these
companics have done toward
eflceting a distinetive unifonm.
ity. Since these stations were
completed, other units have
gone up in practically every
section of the country. One of
Standard’s stations was done
so well architecturally that a
reproduction of it appeared in
a hook ecalled “The Interan-
tional Style: Architecture Since
1922

Other oil compauies operat.
ing nationally known chains of
stations now using percelain
enamel construction  include
the Sun Qil Co.,, White Star
Refining Co., Pure Uil Co., and
Phillips Petroleum Co. There
are six main reasons for its
popularity and here they are:

The materia] i1 lustrous, like
all other kinds of tile. Tt is
colorful, emabrucing every shacde
in the cerumic range, which

.
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enables the oil men to identify
their atatious in colors already
iated with the pany's

" printed matter, paint and pack-

age goods. It lends itself con-
veniently 1o any mammer of
architectural design. Those
three things constitute the
much coveted eyeappeal,
Besides those three features,
the material is economical and
classifies as permanent con-
struction, and it is cleun—;i. e., -
it is casy to keep clean. To

.

make 2 tile surface ook new
it i3 necessary only to soap it
and hose it down,

No big company has 2 me-
nopoly on the use of the mate-
riel, Tt is made in well scat-
tered locations and comes in as
many brands us shoes, The pic-
ture on page 4 shows that it
is beginning to attract the ar-
tention of relatively small op-
erators as well as marketers
with wide distribution and
more to gain from uniformity.
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